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ANY QUESTIONS??
EMAIL US:
HELLO@MOOLAHMARKETING.COM

LEGAL DISCLAIMER & TERMS OF USE

This video guide book and all included resources are intended for research
purposes only. All of the content included is copyrighted by the original
owners. Concepts and images included in this book are from group
engagement and other messages sent to the author.

Only customers who have purchased this guidebook are authorized access to
this guidebook. You do not have resale rights or giveaway rights to any
portion of this guide without the prior written permission of the author - it's
protected under International and Federal Copyright Laws and Treaties.
Violations of this copyright will be enforced to the full extent of the law.

As standards and norms in social media marketing practices change
frequently, the information services and resources provided in this
publication are may change or cease with time and we can not be held
responsible for changes that may affect the applicability of the social
strategies outlined. The author reserves the right to make changes and
assumes no responsibility or liability whatsoever on behalf of any purchaser
or reader of these materials.

Any result statements (be it income or audience size) are based on our
experiences and are only estimates of previous results. If you rely on any
figures provided you must accept the entire risk of not doing as well as the
information provided. There is no assurance that you will do as well as stated
in any examples.



After seeing so many companies come to us frustrated
as they saw a problem in the world, they had a message
to tell, they wanted to make a DIFFERENCE with their
products...

But they couldn't. Not from lack of trying but because
they didn't have an audience - and they didn't know
where to start.

We created 100 Perfect People to help you build an
audience for your business - help you find the first 100
People who are your PERFECT customer.

Without spending a penny on ads.

This is business-changing, life-changing, if you'll let it.

Be sure to use the QR codes in this book to get access

to all the training content.
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FRIENDLY
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1. Set your profile to accept new friends.
2. Print your question sheet & fill-in-the-blanks.
3. Ask a question on your PERSONAL profile.

4. Reply to answers 10 times
(or as many as ya can.)

{
f’.??
[

: . Hold your camera over the QR ﬁ = Z."n':.i
. : c?de & you will get access to this 1::;.,.%,&
*, Videolesson e
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AR

Who else has used

What are you using to solve 7

Which of these are better?? THIS?? Or THAT??

If you could fix just 1 thing about
would it be?

You ever noticed that happens when

ale Berkebile
6 [\)W:lew Member - 9 mins N 40/ VW
By the way | joved the accountability .
puddies. This idea kicked butt! w

- buddy?
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CONNECTION QUESTIONS

O WHOOP! |just learned to _____. Have you?

O I’'m looking for a . Do you know someone who can help

me out?
O What books about _____ are you reading now?
O OY! What would be your strategy for surviving _____ ?
0O We need to save moneyon _____ . What's your best tip?
O Ifyou _____ (and it was just horrid). What would you
do next?
O lamnewto _____ what is your best tip for _____ ?
O What is your best alternativeto _____ ? lcan't do

that because

O : Love it?? Or HATE it??

(something controversial in your topic)
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DAY TWO TASKS

1. Create a List of Groups Where Your Perfect
Audience Hang Out

2. Ask a question in a couple of the groups. Do not be
a group “crossposter” - post different questions into
different groups

3. Be your own first comment. Tag either a friend (or
two) or the admins in your comment, ask them: “@ ___
| would love your opinion” or “@___ has this happened
to you??”

4. Reply to 10 comments. Note. Try to get a back-
and-forth dialogue.

RACHEL MILLER - COPYRIGHTED, LRM PRODUCTS INC.



CONNECT IN GROUPS

THE GROUPS YOU ARE PART OF:

O 0O 0o0oo0ooao o

WATCH THE VIDEO THE QUESTION YOU ASKED:
WITH THIS LESSON

O oOoooooaogoo
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everyone
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°° Grow Your Aucigice. Grow Your Business.
e o
.
o o
S
o DAY THREE TASKS
[ ] ..
O [ ]
- 1. Segment Friends From Your Personal Profile Into an

[ ]
°® Interest List
[

2. Segment Friends From Your Groups That You’ve Joined
. into an Interest List

[ ]
°® 3. Cheerlead in the groups. Cheerlead With the People in
e o . .
s Your Friend List.
[ ]

: :. TIP: MAKE TALLY MARKS IN THE #IT
*e CALENDAR TO TRACK YOUR RESULTS

R N e

°
: ‘ -‘&‘%‘i‘ an°""°u“ “.‘—*i
. "‘T-.' @aﬁ’" ‘A WATCH THE VIDEO WITH THIS LESSON
OERE i

f -
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DAY 3

DAY 4 DYAN DAY 6
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100 Perfect Pe
e o (o)
Is Just the beginI:Iieng

We have a course

that helps YOU
build an audience

Click for more info
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YOUR ME5

Grow Your Audience. Grow Your B

DAY FOUR TASKS

1. Send Friend Requests to the People who
Previously Engaged with us...

1.BUT... Do not cold-friend folks from groups, only
friend people you’ve had repeated conversations with
these are folks who commented & replied back to us.

1.AND... Limit friend requests to 10-20 a day. Spread
them out throughout the day: 5 for breakfast, 5 for
lunch, 5 for dinner and 5 before bed is usually a good
number. The BEST people to “friend” are the ones
who left the longer responses.

Michele Foq .
i erst | started thi
I've aiso hag 8 ordi
of mouth advert;
the year

s challenge wi N
On My page. Right now; 1 a1 aan -z - KES & 765

€75 in the fast 2 g
5Ing from my perfect

56 likes & 848 Toliows

: ers
Vs, thanks in large part ip word
People. Such g great start jo

Lk Reply - 44m

o 1
or I'm at 86 really perfect peoplet!!! I'm

i i it just
bout the content I'm putting on my page, nof
?Efﬁ?ﬁé a:d people are liking, commenting. sharing and ta%(gmg
other people. A light bulb went on and P'm building & community.

(@) Mary Warriner Rachel Mil

Like - Reply - 23m

6 Tammy Leitzel | made it to 149 pesps! W

RACHEL MILLER - COPYRIGHTED, LRM PRODUCTS INC.




100 Perfect People | 22

BRING IT TO CHAT

2. M i

Wordiessage them with your friend request. See sample

" tor;)gii SEIOIZV. I;)o NOT pitch. Ask them questions about
u both care about. Yo i i

and make connections. rgeslistobefriendy

PROOF. IT WORKS.

Nadya shkurdyuk ¥ 100PerfectPeople
19 mins - &
OMG OMG OMG this is happening y'alll Thank you. Rachel Miller and Stu

'm UP TO 46 PEOPLE AND COUNTING as of 5 minutes agao
h each other, and | navent felt this much joy doing

_ And they're engaging witl
something (and I'm & PROFESSIONAL IMARKETER in my gtof)ina LONG
time!

comment and not a

{ona different 1opic) flopped. One
_sge-think -> actually Spen
Questions in my related group
year now) are still going.

My first question
target audience. Regroup
way Rachel told you to —=
peen a member of for at least a
a dozen fo overa hundred per group

CTHANK YOUt

d the time doing it the
s (that l've already
with anywhere from

3. Ask i

(diﬁcerea (tQuestlon on Your Personal Profile, in a group, etc
nt posts) AND Reply to Answers 10 Time , .

Many as Ya Can). orhs

4. Add relevant n i
ew friends to the int i
. erest-lis
target specific content to them later t so you can

R
ACHEL MILLER - COPYRIGHTED, LRM PRODUCTS INC



100 Perfect People | 23

WAYS TO MESSAGE

WWZW §/mw

O We were just talking about ____in ____group, did
work for you??

O | LOVED your response about in the

____group... AND... | had a follow up question____??

O You just were in the group ____with me and |
appreciated your insight and | was wondering... Got any
experience with THIS?? Or THAT??

) @ &_}’ £
. °. We have a video lesson and extra

e assignments for you! Just click the “\n'-“ =5
o o QR Code. ﬁrﬂ
°
Se
o o
° [ )

[ )
o o m&m&f 4; Z W”/W%YWW0
° [} z”’f:z“ 20
o. ° K/WS’ (,?9 Z(S’ ﬂﬂmﬁ
o ® aﬁ’m

[ )
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SMALL
CHANGES
CREATE BIG
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°° DAY FIVE TASKS
e o
..
°° 1. ITS TIME!! Create Your Facebook Page.
° [ ]

[ ]

[ ]

o ® 2. Ask a Question on Your Personal Profile, in a group,
. etc. (different posts) AND Reply to Answers 10ish
Times.

3. Add relevant new friends to the interest-list so you

[ ]
®  cantarget specific content to them later.
[ ]

WATCH THE VIDEO WITH THIS LESSON @
KE&‘““

[ ]
. o Hold Your ca?mera over the QR c.ode.& ‘_\ i
you will get instant access to this video ?.
lesson ard

. g_,
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PAGE PARTS TO OPTIMIZE

)
N/

NAME COVER

————————

——————
STORY
—————————

>

CONTENT - VIDEO

CONTENT - LINK pOST

CONTENT - CONVERSATION

RACHEL MILLER - COPYRIGHTED, LRM PRODUCTS INC.
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PAGE PARTS TO OPTIMIZE CONT..

0 Cover should be 1900:1000 - see tools if you need
help making your cover. Best Tip: Use cover to ask
readers a question, like “Are you a... ?”

O Give your page a name that is like a “club” - or what
your audience would call themselves.

O Add a profile that is clear to identify what is pictured
in a small circle.

O Share 3-6 posts onto your page that you know your

readers will find interesting. This is so your page is not
a ghost town.

Zé& /D&/’s’wu &azméw/q Z/’a« my /ﬂn:q& (S Semenne w;%«,,,

5
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TOOLS TO HELP YOU

O WordSwag - This App will let you create images for
covers as well as for quote-featuring content, or

memes.

O Vintage Font - This app is great for graphics with
words on them as well as t-shirt and merch design.

O Facebook Creator - Use this app to post onto
Facebook and create drafts from your phone.

0O Clipomatic - This app will let you make a video under
1 minute long and will add captions in real-time so your
video is mobile-ready and accessible.

O Veme.ly - This app will let you make custom captions
- this style is popular with most square talking head

vids.

O Snapchat - Get lots of fun filters to make video

editing easier.

O Pixabay - Place to get free images

RACHEL MILLER - COPYRIGHTED, LRM PRODUCTS INC.
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° [ )
e o
Se
L
[ ]
S
e o
°e
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[ ]
° [ ]
oS DAY SIX & SEVEN TASKS
Se
C .' Keep your personal profile PERSONAL
) [ ]
.. : Put Your Page (or Group) Onto Your Personal Profile.
Q. [ ]
o9 1.Focus on Real Connections - Aka... Don’t be Fake,
‘. C Really love people, really be interested in your niche.
° [}
: . 1.Pages are designed for promotions. They have ads,
o e re-targeting, etc.
Se
: e 1.Continue to do your post and replies, cheerlead and
. '. replies, adding new pals to the segments
S
. s e
L
WATCH THE VIDEO WITH THIS LESSON WWR ;-' '_-']
i_"" e b
e O ik L]

I~ I .
¢ o«Hold your camera over the QR code & you E-.{#;s’ o
. . . . ikl
will get instant access to this video Iessc:\) LJs
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POST TO YOUR SEGMENT

Pick a “Brag” Post and get your newly segmented friends

to engage. These build rapport - a “give” before your ask.

O When was the last time that you ?

O What is YOUR best tip for 7

O Brag time! What's your favorite ?

O Who is beyond excited that ?

O Who are the in my pals??

You know who you are!

O Who has the best EVER??

O Shout out if you've (and spill the

details for the rest of us!)

O Brag Time: What win are you
celebrating today?

RACHEL MILLER - COPYRIGHTED, LRM PRODUCTS INC.
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notes

/’ZMW is éwzwf/ /ww]véa

RACHEL MILLER - COPYRIGHTED, LRM PRODUCTS INC.



100 Perfect People | 35

because
you've been
' D .




100 Perfect People | 36

Grow Your Audience. Grow Your Business.

DAY EIGHT THINGS TO NOTE

« 1. Momentum is something to celebrate!!
Celebrate YOUR momentum and celebrate
your READERS momentum.

« 2. GO LIVE!

a.From your page.

b.Make sure your lighting is amazing.

c.Start your session right away, don’t wait around for
people to show up.

d.Be energetic & quirky. Turn your energy level up to a
ten or even more.

e.Always introduce yourself so new folks to your
audience know who you are - BUT don’t introduce
yourself at the beginning.Call people out as they
begin to see your live.

f.
1.3. Share your live onto your profile to your
segmented list.

RACHEL MILLER - COPYRIGHTED, LRM PRODUCTS INC.
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l, i. '_'p WATCH THE VIDEO WITH THIS LESSON
L mm! -
Rt i

! ._".

&y f =L Lt

L

Hold your phone camera over the QR code

and the video lesson should pop up. If you
have issues download the QR code app.

< PP

THE VIDEO FORMULA

1- A hook or a manifesto.

O |am OBSESSED with ______ !

O Don’tyou just LOVE itwhen _____ !
O The world is a better placeif ______.

Ly,

2 - Connection (add them to your story)
O Are you obsessed with ______ too??
O Tell me aboutyour ______ .

3 - Introduce yourself & tell them a story

O Higuys! Itisyour name here and | am here today to
tell you my experience with.... (and then tell them a
story).

4 - Wrap Up and Call to Comment or Talk to
You

*Video formula is from Stu McLaren & Tribe - It's Awesomesauce!!

RACHEL MILLER - COPYRIGHTED, LRM PRODUCTS INC.
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THERE ARE NO LIMITS

Where are the glass ceilings in your life and
business?

Is it that you think you need to pay? That you
think it is luck to get engagement?

STOP IT!

whad is §Ef/va y&wv?

RACHEL MILLER - COPYRIGHTED, LRM PRODUCTS INC.
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[ )
°e
e o
Te
e o
°e
e Grow Your Audience. Grow Your Business.
[}
.. [ ]
°e
o BEFORE YOU START
[ ]
e o
[ ]
S You do not want ANYONE to like your page. You don’t
e e even want everyone who is in your niche to like your
e page - not at first.
* .. You want the people who know you and LIKE you - the
®e people who have been proven to engage with you and
o o your business.
[ ]
o : This section is NOT a license to go and randomly
° message people you don’t have previous interactions
®e with I)
e o
Se . .
S Create REAL relationships.
° [}
® [}
e o
T

ACEFr A
) b i 'L‘-"-
: .;._,::EL ZARI¥Y WATCH THE VIDEO WITH THIS LESSON

&"‘W} 1 Hold your phone camera over the QR

code and the video lesson will appear.

.‘. Click and go.
e o
- 2/
e o
e
[
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DAY NINE TASKS -1

Invite people who are in your segmented friend list to
like your page.

They may have seen it yesterday in your live... today,
go for the ASK!

WHAT SHOULD YOU SAY?

0OBIG ANNOUNCEMENT!! | have a biz page!! And | would
LOVE some LOVE!! Come join us!

0O Are you obsessed with ____ too?? | started a community
page to talk all about it!! Can you like my page & “join”
us??

OWHOOOP!!! | have been thinking about creating a page
for AGES about _____ - Did it!! Who will be my first “fan”??

O We just started this page @_____ & it is AWESOME!! |

know you love ____ as much as | do. Make my day, come
like my page!!

fh Z/ date:

In 1year | will have an audience of

RACHEL MILLER - COPYRIGHTED, LRM PRODUCTS INC.
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DAY NINE TASKS - 2

Anyone who liked the content on your page, gave it
a thumbs up, a heart, invite them to like your page.

These people do not need to be your “friends” in
order to be invited.

.y = o
E-“-\‘. ; WATCH THE VIDEO WITH THIS LESSON

f :..__r r “ Hold your phone camera over the QR
“":H"ﬂrr“"h"‘ code and the video lesson should pop
El'n‘.\-.m"“" ' up. If you have issues download the QR

< ; code app.

YOU CAN
DO THIS.

YOU CAN
MAKE A
DIFFERENCE

START WITH
100 PEOPLE!

RACHEL MILLER - COPYRIGHTED, LRM PRODUCTS




100 Perfect People | 44

We do have a "part 2" - a course that can help you

grow your audience beyond 1000 fans, to 10,000 and
50,000 - even to over a million!!

Our Ads are coming your way soon. Stay peeled to
your feed.

Alexis Rabinson comment

Fpe—— MORE LIKES & MORE LEADS

#moolahwi

Since Thursday I've gained 100 new followers, This has been the fastest. -

easiest, and cheapest |'ve grown and its all thanks to mooiahill ‘ a att Harris » The MAKERS
| Y 2hs- @
#bigwin | decided to test something that combined som: ing | learned from
| ©Ovu. so ‘ Rachel with Manychat We gather emails for our free \Iff group Yesterday we
View 3 m sent out a FB Messenger blast to that full list of subscrifrs and not only |
| | added 1000 members to the group, we gathered 700 new emails in one day
G Fyom sorFang Tiog Thts avesamel @ | andit didn't cost us a dime ‘
Like Reply 140
QD Sarah Mueller, Zariya Lufu and 3 others el
‘ ' Alexis Robinson Betwaen writing tis ast night and now v | B 0 o oo
gained another 25 followers! The snowball is growing!l! 0: =

—— | _REAL "
. RESULT
WITHOUT -
| HIGHAD
| _SPEND!

i yn cight nowil & &
o r ey e
| o

\

ongagemert evel ™

smociat it the lowest ot P
iy @1 Jus e 08 cost
olabein

—
§2.76 s

e W commert

Day
| post EnpagementsPe¢

| peanna Wall Blowing it up!!! O \
| l Like - Pin Comment
i i zy lady
\ l Deanna Wall Hey Rachel | am rocking Facebook like a crazy \
\ s 0 Q with no paid boosts! o

||| cones post Engagement

e - Pin Comment o .
\ Total Reach il

R
e

B
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- food for thought
%MWw&mwng

was w

4 méa/wafé&S’WwM Z.

PROOF. IT WORKS.

She created = - T
conversations, - / = e
and then sold. e \ = |

I i
You can too! 60000 o

. Vi C
wews Cost per 3-Second Video ~ Tota' ° 08
i
i
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person
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DAY TEN TASKS

Take a moment to CELEBRATE! Getting 10, getting
15, getting 50 perfect people into a list is an amazing
start.

1.Just imagine where you will be if you can add 10 or
100 new perfect people EVERY TEN DAYS, for the
rest of the year, for the next two years.

BOUGHT FANS DON'T BUY

1.Real people buy. Real people TALK to brands.

1.Conversations build trust and bring OTHER
people to your content.

1.Don't stay with just friends you want strangers to
become fans so you can scale!!

RACHEL MILLER - COPYRIGHTED, LRM PRODUCTS INC.
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YOU HAVE 100 PERFECT PEOPLE

Keep doing what has been working...

O Ask questions to find the perfect people.
1.0Reply to people and build REAL relationships.
2.0Cheerlead! Celebrate your niche and their

wins.
3.0Segment new friends into interest lists.
4.0Invite & add them to your page, groups, email
list, etc.
5.
6.AND... NOW... SCALE.

WATCH THE
FINAL VIDEO

RACHEL MILLER - COPYRIGHTED, LRM PRODUCTS INC.
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WE HAVE TACTICS THAT

éméo/ Your aundlence £ éwé&/ yYour éugé&w&?/

O FEEDING FACEBOOK (™) - posting content in a
way that helps FACEBOOK reach its goals so you
get more interaction in the feed!

0O BUMPER STICKER - speaking for your audience
so they speak for you and share your content
organically!

ONICHE NEIGHBORHOODING - using pages and
groups to grow your OWN audience!

O0The 6-9 BOOST PLAN - use ads, for just a dollar
or two a day, to find the message your audience
wants to share with the world, then to find where
those people are... and to SCALE.

OThe AD WATERFALL SYSTEM - this is the

system that convert strangers into buyers - and
then into FANS that multiply your impact!

RACHEL MILLER - COPYRIGHTED, LRM PRODUCTS INC.
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OUR TACTICS BUILD AUDIENCES

100 perfect people was just a taste.

We have a full course to help you build your
audience.

Hope to you can join our marketing family.

., EIH'E""IEI /
.1-‘
i ;e:.; 5

https://moolah.life/get_the_course
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MOOLAH MARKETER

Grow Your Audience.
Grow Your Business.



